
PROMOTING CREATIVE TOURISM: CURRENT ISSUES IN TOURISM RESEARCH





PROCEEDINGS OF THE 4TH INTERNATIONAL SEMINAR ON TOURISM (ISOT 2020),
NOVEMBER 4–5, 2020, BANDUNG, INDONESIA

Promoting Creative Tourism:
Current Issues in Tourism Research

Editors

A.H.G. Kusumah, C.U. Abdullah, D. Turgarini, M. Ruhimat,
O. Ridwanudin & Y.Yuniawati
Universitas Pendidikan, Indonesia



CRC Press/Balkema is an imprint of the Taylor & Francis Group, an informa business

© 2021 Taylor & Francis Group, London, UK

Typeset by MPS Limited, Chennai, India

All rights reserved. No part of this publication or the information contained herein may be
reproduced, stored in a retrieval system, or transmitted in any form or by any means, electronic,
mechanical, by photocopying, recording or otherwise, without written prior permission from
the publisher.

Although all care is taken to ensure integrity and the quality of this publication and the
information herein, no responsibility is assumed by the publishers nor the author for any
damage to the property or persons as a result of operation or use of this publication and/or
the information contained herein.

Library of Congress Cataloging-in-Publication Data

Applied for

Published by: CRC Press/Balkema
Schipholweg 107C, 2316 XC Leiden, The Netherlands
e-mail: Pub.NL@taylorandfrancis.com
www.routledge.com – www.taylorandfrancis.com

ISBN: 978-0-367-55862-8 (Hbk)
ISBN: 978-0-367-55864-2 (Pbk)
ISBN: 978-1-003-09548-4 (eBook)
DOI: 10.1201/9781003095484
https://doi.org/10.1201/9781003095484

mailto:Pub.NL@taylorandfrancis.com
http://www.routledge.com
http://www.taylorandfrancis.com
https://doi.org/10.1201/9781003095484


Promoting Creative Tourism: Current Issues in Tourism Research – Kusumah et al. (Eds)
© 2021 Taylor & Francis Group, London, ISBN 978-0-367-55862-8

Table of contents

Preface XIII
Scientific Committee XV
Organizing Committee XVII
Acknowledgements XIX

Community based tourism

Border community perception of their local tourist attraction 3
A. Khosihan, A.R. Pratama & P. Hindayani

Language style and local wisdom in The Travel Documentary Pesona Indonesia:
Tondokku Kondosapata on TVRI as a medium for tourism promotion 9
S. Hamidah, N.N. Afidah, I. Kurniawaty, H.T. Abdillah & R.H. Nugraha

Community education in developing edutourism values in Geopark Ciletuh 17
D.S. Logayah, M. Ruhimat & R. Arrasyid

Building the character of community tourism village in the preservation of
Culture Ngalaksa 24
D.M. Nugraha, Supriyono & A. Gumelar

Development strategies for parenting tourism villages based on digital literacy 28
N.N. Afidah, D.M. Nugraha, A. Gumelar, P. Hyangsewu & Y.A. Tantowi

Citizenship education in community development in Indonesia: Reflection of a
community development Batik Tourism Village 35
Katiah, A. Dahliyana, Supriyono & V.A. Hadian

Poverty alleviation in tourism destination: A new village-owned enterprise on the
southern coast of West Java 41
A.W. Handaru, U. Suhud & S. Mukhtar

Readiness and participation of local community for river-based tourism
development in Sabak Awor, Muar, Johor 48
S.N.A. Zuhairi, N.H.A. Rahman, S.A. Abas, S.S.M. Sawari, S.A.A. Latif &
R.M. Wirakusuma

Local community’s cultural attitudes towards support for tourism development and
conservation in archaeological heritage of the Lenggong Valley 56
S.A. Abas, M.A. Nur Afiqah, N.H.A. Rahman, S.S.M. Sawari & G.R. Nurazizah

Rural tourism in Jakarta (Ecotourism in Pesanggrahan Riverbank) 64
E. Maryani, Amin, N. Supriatna & M. Ruhimat

Indonesia’s spice route tourism 71
N. Fathiraini, D.P. Novalita, Labibatussolihah & E. Fitriyani

Tarling art: History and tourism potential in Cirebon 77
A. Mulyana & S. Sartika

V



Tourism and spiritual journey from students’ perspective and motivation 82
S.P. Pandia, M.D. Kembara, A. Gumelar & H.T. Abdillah

Cultural tourism: Commercialization or preservation? 89
E. Malihah, S. Komariah, N.F. Utami & E. Prakarsa

Destination management

The crucial attributes for culinary tourism destination based on tourists’ perception 95
T. Abdullah, Gitasiswhara & R.S. Nugraha

Border tourism in Indonesia’s outer islands: The case of Sebatik Island 102
S.R.P. Wulung, A.K. Yuliawati & M.S.D. Hadian

Visitor satisfaction: The mediating role of crowding perception on environmental
characteristics and other visitors’ behavior 110
N.A. Zidany, G.R. Nurazizah, F. Rahmafitria & M.H.Y. Johari

Culinary tourism planning and development: A case in Gebang Mekar Cirebon 116
E. Fitriyani, I.I. Pratiwi & A. Suwandi

Tour guides’ multilingualism in the city of Bandung, Indonesia: What does
the Policy Say? 123
C.U. Abdullah & S.R.P. Wulung

Tourist preferences of activities in the tourist village 128
S. Marhanah & E. Sukriah

The influence of Bandung City image as a fashion city on tourist satisfaction 134
P. Supriatin, S. Marhanah & Rosita

The influence of destination image on revisit intention in Olele Marine Park 138
M.N. Della, N. Wildan & O. Sukirman

Topeng Pedalangan as a tourist attraction in Gunungkidul Regency Special
Region of Yogyakarta 146
Kuswarsantyo

Millennial volunteer tourist motivation in West Java Province, Indonesia 152
D.D. Utami, I. Ramadhani, A.P. Ramdhani & N.T. Murtiani

Sacred tombs as attraction of tourism village 159
R. Fedrina, Khrisnamurti, R. Darmawan & U. Suhud

Chinese tourists’ perception on Bali Tour Package 166
H. Utami, R. Darmawan, R. Wardhani & U. Suhud

Transformational leadership, perceived organizational support, and workplace
spirituality on employee engagement of restaurant employees in Surabaya 174
D.C. Widjaja, R.S.T. Putri & D.E. Febrianto

Destination personality of Labuan Bajo, Indonesia: Local and foreign tourists’
perspectives 182
C.G. Chandra & S. Thio

Development of tourist visitor management system in Tajur Kahuripan traditional
tourism village 189
A. Agoes & I.N. Agustiani

VI



Projected destination image on Instagram amidst a pandemic: A visual content analysis
of Indonesian National DMO 196
W.N. Wan Noordin, V. Sukmayadi & R.M. Wirakusuma

Analysing the factors affecting the purchasing decision of Malaysian batik products 202
U.H. Simin & N.H.A. Rahman

Indonesian mythology as touristic attractiveness: The story of the Queen of the
Southern Sea of Java Island 209
M.V. Frolova, M.W. Rizkyanfi & N.S. Wulan

The role of psychographic factors in predicting volunteer tourists’ stage of readiness:
A case of Australia 216
U. Suhud, A.W. Handaru, M. Allan & B. Wiratama

Turkish destination image and attitude toward Turkish television drama 223
U. Suhud, A.W. Handaru, M. Allan & B. Wiratama

Why do countries allow dark tourism? A review study 230
S. Barua & E.D. Putra

Understanding the motivations and preference on ecotourism development: The case
of Gunung Leuser National Park, Indonesia 238
Amrullah, A. Rachmatullah, Nurbaeti, F. Asmaniati & S.P. Djati

Sequential exploratory mixed methods and scale development: Investigating
transformational tourism readiness 250
J.K. Sabharwal, S. Goh & K. Thirumaran

Economic benefits of selected resorts in Dasmariñas City, Cavite: Basis for a
proposed economic strategy 259
A.R.D. Movido, M.J.L. Tapawan, Q.A.E. Lucero & J.U. Tabuyo

Tourism development and the well-being of local people: Findings from Lembang,
West Java, Indonesia 272
E. Sukriah

The effect of individual and destination accessibility on willingness to visit:
Nature-based tourism destination 278
I. Wirajaya, F. Rahmafitria, G.R. Nurazizah & A. Jamin

Push and pull factors in visiting a remote nature-based destination 284
R. Ameliana, L. Somantri, F. Rahmafitria & F.A. Karim

Can marine debris pollution cause the loss of tourism revenue in Indonesia?
An empirical study 289
P. Hindayani, A. Khosihan & A.R. Pratama

How risky is liveaboard diving in Indonesia? An empirical investigation on the
divers’ perceived risk and oceanic geomorphology 297
R.M. Wirakusuma, M. Lück, H. Schänzel, M.A. Widiawaty, G.P. Pramulatsih,
M. Dede & E. Dasipah

Challenges in sustainable design practices through the lenses of local
event organizers 305
M. Intason

Rural tourism: The state-of-the-art 311
A.H.G. Kusumah

VII



Hand sign method in playing angklung as tourists’ involvement in creative tourism:
A case study on Saung Angklung Udjo 316
N. Riana & K. Fajri

Potential of domestic tourist loyalty in Indonesia: A spatial analysis 321
A.R. Pratama, A. Khosihan & P. Hindayani

Tourism and education

The tourism academic traveler 331
A.H.G. Kusumah, Khrisnamurti & M. Kristanti

Competency development problems in tourism and hospitality students’ internship
in Indonesia 337
Rosita

Integrative teaching materials for Indonesian Speakers of Other Languages based
on Sundanese gastronomy text 342
M.W. Rizkyanfi, Syihabuddin, F.N. Utorodewo, V.S. Damaianti & D. Turgarini

CIPP model: Curriculum evaluation of the Indonesian gastronomy courses 353
W. Priantini, I. Abdulhak, D. Wahyudin & A.H.G. Kusumah

Situation analysis of tourism education in the city of Bandung 360
A. Suwandi, E. Fitriyani, N. Fajria & S.R.P. Wulung

Analysis of online learning during the Covid-19 pandemic in tourism education 365
A. Suwandi, E. Fitriyani & A. Gumelar

Development of a friendly character and working characters for tourism guide
practices of SMK’s students in Bali 369
R. Munawar & M. Rahmat

Edutourism: Learning to be the Indonesian society 375
R.W.A. Rozak, A. Kosasih, M.D. Kembara, N. Budiyanti & V.A. Hadian

Interculture language learning: Literacy level determines the development of
tourist numbers in Indonesia? 383
D. Hadianto, V.S. Damaianti, Y. Mulyati, A. Sastromiharjo & N. Budiyanti

CATC implementation to strengthen the industrial-based tourism competency of
vocational schools 390
D. Sunarja & O.D. Maharani

An exploratory study on Singapore Polytechnic Hospitality and Tourism students’
perception toward the use of virtual learning environments (E-learning) 397
J.M. Pang

The challenge in disruptive times in tourism education: Toward a redesigned
curriculum for new normal from conventional to creative tourism 405
P.R.M. Tayko & Foedjiawati

The suitability of TOEFL-ITP as a tourism industry employment requirement for
Indonesian university graduates 412
G. Ginanjar & M.W. Rizkyanfi

Tourism gastronomy

Canna fettucine: Commodifying culinary Italian Indonesian 421
S.S. Wachyuni, K. Wiweka & R.M. Wirakusuma

VIII



The Salapan Cinyusu (Nona Helix) as a “creativepreneurship” support model
for gastronomy tourism in Bandung city 429
D. Turgarini

The effect of gastronomic festival attributes on behavioral intention at Wisata
Kuliner Tjeplak Purwakarta 438
Rr.M. Vania T., Gitasiswhara & Y. Yuniawati

Culinary experience toward behavioral intention (Survey of consumer fusion food
on street food in Bandung city) 446
M.R. Perdana, L.A. Wibowo & Gitasiswhara

Implications of food delivery services for recognition of traditional foods
by millennials in Bandung 453
A. Sudono

Gastronomy tourism as a media to strengthen national identity 457
R. Fitria, A. Supriatna, K.A. Hakam, S. Nurbayani & Warlim

Digitalization activities in gastronomy tourism 464
D. Turgarini, I.I. Pratiwi & T.K. Priyambodo

Tape Kareueut Teh Bohay: Students’ gastronomic tourism capital Universitas
Pendidikan Indonesia 471
Fahrudin, N.N. Afidah, F. Azis, S. Hamidah & M.W. Rizkyanfi

Gastronomy tourism development model on a tourist village 476
C. Ningsih, D. Turgarini, I.I. Pratiwi & R. Fitrianty

Exploring the expectation of youth purchasing intention for street food as
gastronomy tourism in Bangsaen, Thailand 482
P. Nakpathom, K. Chinnapha, P. Lakanavisid, M.R. Putra, A. Wongla, A. Kowarattanakul,
N. Pangket, P. Thanuthep & S.H. Rui

iDabao during Covid-19: Online-to-offline (O2O) food delivery service and the
digitalization of Hawker (street) food during a crisis 491
E. Tan

Hospitality management

Re-examining sensory experience on highland nature-based resort rooms 503
N.H.A. Rahman, R.M. Wirakusuma & E. Dasipah

Consumer’s complaint behavior between Indonesian and non-Indonesian in the hotel 509
Y. Machiko, Ivena, M. Kristanti & R. Jokom

Exploring factors influencing homestay operators to participate in the homestay program 516
S. Haminuddin, S.S.M. Sawari & S.A. Abas

Analysing the tourist’s e-satisfaction of hotel booking website towards online
purchase intention in Malaysia 522
M.M. Jamil & N.H.A. Rahman

Sharia-compliant hotel literacy: Profiling the potential Sharia-compliant hotel guest 527
Y. Rahayu & J. Zuhriatusobah

Environment, food, or employee: Identifying factors in authentic dining
experience influencing customer satisfaction 534
T. Abdullah, N. Latifah, H.P.D. Setiyorini & R.S. Nugraha

IX



The effect of perceived authenticity on revisit intention of Sundanese restaurants 541
Y. Yuniawati, T. Abdullah & A.S. Sonjaya

The impact of dining experience towards revisit intention at Mujigae Resto, Bandung 547
R. Andari, Gitasiswhara & D.A.T. Putri

Legal and business sustainability of social enterprises restaurants 554
N.B. Le, T. Andrianto & R. Kwong

Restaurant selection of Thai Free Individual Traveler (FIT) by using conjoint
analysis approach 564
K. Pitchayadejanant, L. Dembinski, P. Seesavat, P. Yimsiri, S. Amonpon & R. Suprina

Safety and crisis management
Covid-19 and Indonesian super-priority tourism destinations 575
S.R.P. Wulung, Y. Yuniawati & R. Andari

The influence of perceived risk and perceived value toward tourist satisfaction 583
B. Waluya, O. Ridwanudin & Z.S. Zahirah

Hospitality industry crisis: How to survive and recovery in the pandemic of COVID-19 591
E. Fitriyani, D.P. Novalita & Labibatussolihah

From fantasy to reality: Attracting the premium tourists after COVID-19 598
A.R. Pratama, P. Hindayani & A. Khosihan

Travel decision-making amid the pandemic 604
G.R. Nurazizah & Darsiharjo

Tourism industry standard operating procedure adaptation preparing Covid-19
new normal in Indonesia 609
I.I. Pratiwi & A. Mahmudatussa’adah

Assessing tourist motivation on Tionghoa halal food 616
C. Ningsih & H. Taufiq A

Revenge tourism: Trend or impact post-pandemic Covid-19? 623
M.N.A. Abdullah

Spiritual tourism: Study of the experience of fasting on Ramadan during the
COVID-19 pandemic in Indonesia 628
E. Firdaus & M. Rahmat

The new era of tourism: Draw up tourism industry after the pandemic 636
S. Nurbayani & F.N. Asyahidda

Tourism and tourism crisis management in the COVID-19 pandemic time 641
E. Edison & T. Kartika

Differences in trust and risk-taking propensity for travelers from Indonesia 645
A. Njo & F. Andreani

The impact of travel constraints on travel intention 652
F. Andreani & A. Njo

The effect of COVID-19 outbreak to the destination choice and the intention to
visit the destination among Thai tourists 659
M. Worrachananun & N. Srisuksai

The impacts of COVID-19 at Karangsong Mangrove Centre 664
D.J. Prihadi, Z. Guanghai, Khrisnamurti & H. Nuraeni

X



Impacts of COVID-19 on national security in Indonesia and the alternative of
national policy solutions 669
A.M. Fawzi, A.T. Nugraha & A.G. Subakti

Covid-19, technology and tourism: The future of virtual tour? 675
T. Andrianto, A.H.G. Kusumah, N.A. Md Rashid, A.G. Buja & M.A. Arshad

Virtual tour as one of education tourism solutions in Covid-19 pandemic 680
R. Khaerani

Estimation of short-term economic effect in Geopark Ciletuh-Palabuhanratu
tourism due to the coronavirus outbreak 684
P. Hindayani, A.R. Pratama, A. Khosihan & Z. Anna

Tourism marketing

The effect of tourist satisfaction in the relationship between experiential
marketing and revisit intention in Dusun Bambu, Indonesia 695
R. Khaerani, T. Kartika & B. Basri

Virtual public sphere: The overview of instagram users in responding to the
instagram posts of tourist destinations in Covid-19 pandemic 701
A. Khosihan, P. Hindayani & A.R. Pratama

Visual ethnography: Tourists’ perception of Bandung’s destination image 708
O. Ridwanudin, Y. Yuniawati & V. Gaffar

What makes visitors come again to food festivals? An analysis of a direct
influence of culinary festival attributes 713
T. Abdullah, N.E. Novianti, R. Andari & R.S. Nugraha

Women’s mountaineering tourism on Instagram: The paradox between gender
equality, identity, and objectification 721
A. Mecca

Image of 10 prioritized tourism destinations and its influence on eWOM among
tourism students 728
T.A. Patria, H. Ulinnuha, Y. Maulana, J. Denver & J. Tanika

Nation brand culture tourism to improve the nation image 736
Wilodati, S. Komariah & N.F. Utami

The role of social media in Generation Z travel decision-making process 741
Khrisnamurti, R. Fedrina, U. Suhud & D.J. Prihadi

The influence of halal tourism destination attributes on tourist satisfaction in Bandung 748
N. Wildan, M.N. Della & O. Sukirman

mGuiding (Mobile Guiding) – using a Mobile GIS app for guiding Geopark
Ciletuh Palabuhanratu, Indonesia 756
R. Arrasyid, Darsiharjo, M. Ruhimat, D.S. Logayah, R. Ridwana & H.R.M. Isya

Virtual tour: Tourism opportunities in the new normal era 763
Labibatussolihah, D.P. Novalita, N. Fathiraini & E. Fitriyani

The effect of internet marketing and electronic word of mouth of Sundanese
gastronomy tourism on tourist visit motivation to Bandung 771
D. Valentina, D. Turgarini & I.I. Pratiwi

Author index 777

XI





Promoting Creative Tourism: Current Issues in Tourism Research – Kusumah et al. (Eds)
© 2021 Taylor & Francis Group, London, ISBN 978-0-367-55862-8

Preface

For the past two decades, creative tourism has been a perennial discussion among researchers,
scientists, practitioners, and other related parties within the context of tourism worldwide. As
creative tourism offers visitors the opportunity to develop their creative potential through active
participation in courses and learning experiences which are characteristic of the holiday destination
where they are undertaken, it attracts a variety of tourism sectors to take part.

To this relation, this conference aims to invite academics and professionals in tourism-related
fields to share their research and experiences in discussing the current issues in tourism research
to promote creative tourism. This macro topic of discussion is then broken down into such impor-
tant sub-themes as sustainable tourism; ICT and tourism; tourism marketing; halal and sharia
tourism; destination management; politics, social phenomena, and humanities in tourism; medical
and health tourism; community-based tourism; meeting, incentive, convention, and exhibition;
restaurant management and operation; corporate social responsibility (CSR); disruptive innova-
tion in tourism; urban and rural tourism planning and development; marine tourism; tourism and
education; tourism, economics, and finance; recreation and sport tourism; culture and indigenous
tourism; tourism gastronomy; heritage tourism; film-induced tourism; tourism planning and pol-
icy; supply chain management; hospitality management; safety and crisis management; tourism
geography; infrastructure and transportation in tourism development; and community resilience
and social capital in tourism.

Finally, it is hoped that the conference, as reflected in the variety of papers would allow academics,
researchers, as well as practitioners to continue being engaged in the process of redefining creative
and sustainable tourism. As tourism is an important part in a nation’s development, we need to be
constantly involved in the process of reconceptualizing it.

Editorial Team
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Border community perception of their local tourist attraction

A. Khosihan, A.R. Pratama & P. Hindayani
Universitas Pendidikan Indonesia, Bandung, Indonesia

ABSTRACT: The growth of worldwide tourism has been followed by the trend of the develop-
ment of tourism in the lower level. Some of the regions in Indonesia also experience their progress,
especially Temajuk, as the territory of Indonesia that borders with Malaysia, which makes the
researcher aims to describe the perception of local people in accordance with their tourism attrac-
tions obtained. Qualitative research with a more in-depth interview collection data method and
focused group discussion (FGD) has been conducted by involving informants from several sam-
plings of the community. The result of this research shows that most of their resident perceive
the natural resources as their concern, followed by a cultural perspective, and the sensation or
border atmosphere in the last category. Their perceptions of tourism also review their expectation
of tourism management for stakeholders seriously. This research aims to support policymakers to
map the plan of border tourism.

Keywords: resident’s perception, border tourism, attractions

1 INTRODUCTION

Currently, the growth of tourism across the globe creates the tourism sector as one of the possible
methods taken by many countries to increase their income. A release of UNWTO as an official
organization of the United Nations, in 2019, says that the tourism sector reaches 4% and becomes
1.5 billion of global tourist movement (Lidwina 2020). It absolutely has a big impact as well as
the total of the world population. The tourists still dominate their visit to European countries.
Meanwhile, Asia-Pacific also experiences the progress of the number of tourists globally.

Nationally, the tourism sector extremely supports the country’s income (Nizar 2015). In
Indonesia, the growth of tourism obtains well enough evolution in 2019, which the total of foreign
exchange gained by tourism reaches around $20 billion. It contributes to the tourism sector as the
second-best position in advancing the national income after the export of crude palm oil (CPO).
Nowadays, the government of Indonesia makes tourism as one of the development priority sectors
called “10 new Bali”.

The impact of tourism advancement in Indonesia also affects to un-prioritized regions. A smaller
scale of tourism in a specific area is supported by the movement of local tourists that visit several
domestic destinations. For instance, one area that borders Indonesia and Malaysia called Sambas.
The development of tourism in this place is started to be recognized, especially in Temajuk, a village
that borders with Malaysia directly to the land and sea territorial.

The improvement of tourism activity in Temajuk is inseparable from the role of social media that
makes stakeholders observe and brand this border area. At present, Temajuk has some facilities and
tourist attractions that have not organized well and run without any supporting systems. Therefore,
it is very interesting to see the local perception in accordance with the development of tourism in
Temajuk.

The research of tourism has been reviewed by several studies, such as the people perception of
tourism impact (Gu & Wong 2006), the comparative analysis of Thai people on tourism impact
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(Mcdowall & Choi 2010), the attitude of local people during tourism development of Masooleh
(Zamani-Farahani & Musa 2008), and tourist perception on tourism spot “Batang Dolphin Center”
(Murti & Sujali 2013). However, there is a minimum discussion of local ’people’s perception in
border areas related to the tourist attraction in their area. Then, the researchers asked the main
question, “What and how are the perceptions of the Temajuk’s community about tourist attractions
in their area?”.

By understanding the local people perception, we can identify several things, for instance, how
the society sees the tourism (May-Chiun et al. 2013), the role of society and community (Eshliki &
Kaboudi 2012), and decision making of tourism plan (Moscardo 2011). This article reviews the
aspect of the local ’people’s perception in border areas specifically. Especially, Temajuk village as
the border territory between Indonesia and Malaysia benefits for the plan of theoretical or practical
expansion in the upcoming time.

2 LITERATURE REVIEW

Perception, in reality, is a point of view on the object owned by individual circumstances. Related
to social construction, perception closely relates to how society perceives the signs or phenomenon
occurs. In terms of tourism development, the local ’people’s perception on tourism takes a very
crucial role that connects with its continuity of the place (Arcana 2016). Perception has two ultimate
dimensions; they are positive and negative. Positive perception will be formed if the positive side
is visible and perceivable. Meanwhile, it can be negative if it is not as expected (Kurniansah
2016).

In terms of tourism development, the attraction aspect is also a part of tourism components known
as 4A; they are the attraction, access, amenity, and ancillary. The attraction is mentioned as a visual
attraction or the involvement of the visitors when they visit a certain destination. It can be natural
resources, culture, and social (Astuti & Noor 2016), then, besides that there is also an element of
special attraction (Sunaryo 2013). Natural attractions can range from beaches, mountains, forests
to landscapes. While cultural attractions such as special arts, traditional foods, and other special
cultural products, special interests are usually closely related to the combination of nature and
the ability to manage areas such as outbound tourism and other special interests, including those
related to regional symbols. It also depends on tourism management; therefore, both attraction in
the eyes of visitors and the local people must be concerned as well. The perception of a specific
tourism attraction will create hope because it relates to understanding experiences and points of
view (Huda 2013). When the perception of local people develops to a particular expectation of
tourism attraction, this can be called as the process of change.

3 MATERIAL AND METHODS

Qualitative research uses more in-depth interviews collaborated with five informants who represent
the local people components and take additional data through FGD to the group of society that
consists of mangrove park community officer, representative of village government, and public
figure. The main informant of this research is the PO, who acts as the secretary of Temajuk village
and covers as of the Headman of Temajuk village, also as the resident who owns a hostel. AR is
a citizen of Temajuk village who works as a Primary School teacher and acts as head of youth
organization of Temajuk village and moved to Temajuk at the beginning of 2000. Jo is the former
chairman of the Travel Aware Community (Pokdarwis) of Temajuk village and acts as the manager
of J.lo hostel owned by businessman outside ofTemajuk village. NA is the citizen ofTemajuk village
who is known as one of the pioneers of lodging development inTemajuk village and the owner of the
first hostel in Temajuk village. NA is well known by the government of Sambas Regency because
acting as the manager of a regional government hostel that is located near his hostel. Wi is the
citizen who owns a hostel and acts as a support provider of tour service and restaurant. The hostel
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constructed by Wi was built personal expenses without businesspeople or private cooperation. And
then, in FGD, it is conducted once, attended by eight participants, and produce some essential notes
related to management hopes of tourism attraction in Temajuk village. These data collections were
fully occupied in February 2019. Analysis data used is triangulation, which is triangulating the
results of ’informants’ answers during the interviews and FGD, this process begins by examining
the answers of one informant and then starting to compare them with other answer of the informants
who also appear according to research findings.

4 RESULTS AND DISCUSSION

The perception of local people of Temajuk village towards tourism attraction is various enough.
The findings show that the majority of the people concern that natural resource is undoubtedly
chosen related to the questions given. As mentioned by informant NA:

“It can be declared that the main power of Temajuk village is nautical tourism. In the future, we will
probably provide water sports facilities, such as canoe, banana boat, and soon. Hopefully, it can be
true”. (Interview on February 9, 2019).

Temajuk village is a coastal region that has a long coastline that faces the west with the view of
the Natuna Sea. Nowadays, some other water game facilities have been considered, such as canoe
and Jet Ski, which are provided at Camar Bulan Resort. Besides the beach area, the perception of
local people is also concerned with protected forest area “Tanjung Dato: as stated by informant Jo:

“In Tanjung Dato protected forest’, I get the information that there are 25 spots of Rafflesia which
only exist in Sumatera island, but in reality, we can find it here.” (interview on February 14, 2019)

Tanjung Dato protected forest area is a protected forest with naturally covered by the hill of rain
tropical forest, the local people also can find the clean water sources in this place. Independently,
the society builds a dam to hold the water from the mountain then drain it into local ’people’s houses
through the pipes. Interestingly, this place is shared with Malaysia, wherein the west of the hill is
owned by Indonesia, and Malaysia is on the east side of the hill. The natural attraction of forest and
other hills in Temajuk village is also in the form of some features, such as a waterfall in several
spots. However, this forest is still protected and not organized for tourism yet. Consequently, it is
quite difficult to enter the forest or even to enjoy the waterfall view.

Besides that, another perception belongs to Culture Potential, as stated by informant PO:

“We have numerous Malay traditions, such as art until custom procession. Moreover, as a coastal
Malay society, we have our characteristics, especially when ultimate seasons come, such as jellyfish
harvest; this makes our culture potential becomes remarkable”. (Interview on February 8, 2019)

The majority of local people of Temajuk village, more than 95% are Malay and work as a
fisherman. From this occupation, they also produce some other stuff, such as processed sell fished
products, until traditional food, such as jellyfish soup. The perception of cultural view can be found
when some informants answered the jellyfish season could have an impact, such as the tradition
of jellyfish harvest in the afternoon, the process of jellyfish until ready to sell, and the creation of
jellyfish as merchandises of Temajuk village. It is as stated by informant PO:

“We have Malay traditional art, developed into jellyfish dance to brand jellyfish as part of Temajuk
village. Besides that, a group of Dzikir can be one of the cultural performances for those who visit
Temajuk Village” (interview on February 8, 2019)

In Sambas Malay society tradition, dzikir is an art show which performs praises to the God and
prophet. It is usually sung with a combination of rhythm and poetry and accompanied by drum and
maracas. The culture and the ’people’s occupation are interesting to discuss. However, they do not
make them the potential of tourism attraction.

There are a few societies of Temajuk who concern with another symbolic potential. Most of
them are not aware of the beauty and sophisticated culture that becomes a symbolic value of the
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border region. Along with the blowing up the issue of regional claimed by Malaysia a few years
ago due to the lighthouse construction and state boundary peg shifting in Camar Bulan village.
There is symbolic attraction from Temajuk village, only one informant who says this potential,
namely Ar:

“We (youth organization) also involve in Independence Day of the Republic of Indonesia ceremonial.
Temajuk is known as a border area, so the sensation of celebrating it is stronger to raise nationalism
and persuade this moment for the people or visitors who come”. (Interview on February 9, 2019)

The Independence Day of the Republic of Indonesia ceremonial becomes a valuable moment
for all the people of Indonesia, as well as Temajuk society. Celebrating Independence Day in
the boundary of the country gives another sensation for visitors who want to enjoy and feel how
nationalism is alive. Even though it is covered by any limitations, they do not celebrate a ceremony
in the center of the sub-district, because they have their own agenda to do, from the ceremony
until traditional games in order to celebrate Independence Day. It can be said that the attraction of
Temajuk as a border area can increase the sensation of the holiday with a nationalism atmosphere.

From those perceptions above, they can raise some efforts to conduct. Today, the condition of
developing tourism attraction by society only exists in the unit of a personal venture or small group.
Then, the problems faced by them are connected to access component and amenity that influence
on optimization of the place, such as the role of regional government which is not fully occupied in
building up the people, the difficult access and information, travel-aware community and village
business entity are malfunctions as well. The result of FGD on 26 February 2019 shows that the
society hopes to increase the effort development of tourism attraction among synergy of tourism
stake holders, and initiated by the government in the form of socialization of TDUP or programs
that connect with tourism expansion in serious way throughout a very serious assistance, strive
for BTS tower for communication network and internet connection, and electricity needs within
24 hours to the local houses, access of accommodation gained from the regional, regency, or even
province government fund, distribute the recommendation of mangrove management to the group
of society in order to elevate their travel aware that basically for the people (people who organize,
people who responsible), assistance to the travel aware community or other communities which
are from local people in understanding, interpreting, and organizing unbreakable tourism potential
with the regional regulation, support maintenance and improvement in several points, the local
people are permitted to deliver retribution to the visitors who visit the village, Community Service
Program (KKN) are expected to held which brings tourism issue in order to focus on exact field
and the local people of Temajuk village can get the advantages directly.

The significant increase in tourists at Temajuk village presented the perception of the develop-
ment of tourism attraction. This perception can be affected by a clear object and interaction. So,
human knows their neighborhood (Listyana 2015), perception is also can be built by the experience
of the community (Green 2005). The experience in this context is a process of tourism activities,
and the participants happened in the Temajuk village community. It is also caused by the impact
that is felt by the community (Green 2005). The interest of the tourist in the jellyfish season to
see the fishermen’s activities, then it made the community thought to create jellyfish dance as
the culture product that describes the harvest season of marine products. The perception of the
attraction of tourism gave the local community hope. In this case, the communities’ voices are very
useful in the expansion of tourism. The communities’ voices in tourism development planning will
support the growth itself, which is representing a small group for a bigger group (Moscardo 2011).
When the communities’ voices are heard, hence the support development of synergy numbers will
increase. Some studies talked about this positive impact on the life quality of the local community
(Andereck & Nyaupane 2011). Villagers are not the type of silent community; they open for any
new things, especially in tourism. With all their potential, people want some serious guidance from
the related parties to make tourism at Temajuk village becomes better. Due to their limitation at
the border area, it makes the aspect of tourism development turns into limited too. Finaly, the
perception of temajuk villagers about tourism attractions in their area, not only related to what the
attraction is, but also how each attraction should be managed.
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5 CONCLUSION

The perception that is formed by the local community about the attraction of tourism is still assumed
that nature is the main factor to attract their tourism (mountains and beaches), followed by the
culture and other factors (territorial border). This perception is connected to the cooperation and
guidance of the government, and the approval of the community to manage the forest area and to
support component tourism such as access and amenities. In the end, the community perception on
the growth of tourism at Temajuk village has a connection with the intention of making Temajuk
village becomes better and more modern. Other studies still can be done by observing the process
of community contraction in tourism. It includes the relation between the agent and the structure
that affects tourism.
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Stankov, U., Filimonau, V., & Vujičić, M. D. 2020. A mindful shift: an opportunity for mindfulness-driven
tourism in a post-pandemic world. Tourism Geographies, 1–10. https://doi.org/10.1080/14616688.2020.
1768432

Yang, Y., Zhang, H., & Chen, X. 2020. Coronavirus pandemic and tourism: Dynamic stochastic general
equilibrium modeling of infectious disease outbreak Yang. Annals of Tourism Research Journal, (January).

Zenker, S., & Kock, F. 2020. The coronavirus pandemic – A critical discussion of a tourism research agenda.
Tourism? Anagement Journal, (January).

Chapter 92

Cha, S., & Smith, J. 2020, May 12. South Korea investigators comb digital data to trace club coronavirus
cluster. Retrieved from: www.reuters.com: https://www.reuters.com/article/us-health-coronavirus-south
korea-idUSKBN22O0OD

Feriandi,Y. 2020. COVID-19 dan Manajemen Bencana. Bandung: Pusat Penerbitan Universitas (P2U) Unisba.
Gössling, S., Scott, D., & Hall, C. M. 2020. Pandemics, tourism, and global change: a rapid assessment

of COVID-19. Retrieved from Journal of Sustainable Tourism: https://doi.org/10.1080/09669582.2020.
1758708

Higgins-Desbiolles, F. 2020. Socializing tourism for social and ecological justice after COVID-19. Tourism
Geographies, 22(3), 610–623. https://www.tandfonline.com/doi/full/10.1080/14616688.2020.1757748

Kuntadi. 2019, Augustus 22. Kalahkan Migas, Pariwisata Sumbang Devisa Terbesar USD19,2 Miliar.
Retrieved from Okezone.com: https://economy.okezone.com/read/2019/08/22/320/2095457/kalahkan-
migas-pariwisata-sumbang-devisa-terbesar-usd19-2-miliar

Mayasari, S. 2020, June 18. Ini daerah tujuan wisata yang paling terdampak pandemi Covid-19 menurut
Kemenparekraf. Retrieved from Contan.co.id: https://nasional.kontan.co.id/news/ini-daerah-tujuan-wisata-
yang-paling-terdampak-pandemi-covid-19-menurut-kemenparekraf

Muchtar, H. 2020, May 12. Ketua PHRI Jawa Barat dan GIPI Kawa Barat. (T. Kartika, Interviewer)
Mutiah, D. 2020, Maret. Sektor Pariwisata Nyaris Tumbang Akibat Corona Covid-19, Menparekraf Masih

Siapkan Solusi. Retrieved from liputan6.com: https://www.liputan6.com/lifestyle/read/4209455/sektor-
pariwisata-nyaris-tumbang-akibat-corona-covid-19-menparekraf-masih-siapkan-solusi

NBC News. 2020, Mei 14. NBC News. Retrieved from Wuhan Starts Citywide Testing Again For COVID-19:
https://www.youtube.com/watch?v=u-zW15X2BRU

Peraturan Menteri Pariwisata Republik Indonesia nomor10 Tahun 2019 tentang manajemen Krisis
Kepariwisataan.



Reference.tex April 20, 2021 9: 41 Page 90

Prideaux, B., Thompson, M., & Pabel, A. 2020. Lessons from COVID-19 can prepare global tourism for
the economic transformation needed to combat climate change. Tourism Geographies, 22(3), 667–678.
https://www.tandfonline.com/doi/full/10.1080/14616688.2020.1762117

Rizal, J. G. 2020, May 12. Peringatan WHO, Gelombang Kedua Covid-19 dan Pelonggaran Pembatasan.
Retrieved from www.kompas.com: https://www.kompas.com/tren/read/2020/05/12/140300465/peringatan-
who-gelombang-kedua-covid-19-dan-pelonggaran-pembatasan?page=all.

Sugihamretha, I. D. 2020. Respon Kebijakan: Mitigasi Dampak Wabah Covid-19 Pada Sektor Pariwisata. The
Indonesian Journal of Development Planning , 191–206.

Sugiyono. 2016. Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: Alfabeta.
Tan, W. 2020, May 12. https://www.cnbc.com. Retrieved from Cases in South Korea continue to rise as

country tracks new night club cluster: https://www.cnbc.com/2020/05/13/coronavirus-latest-updates-asia-
europe.html

UNWTO. 2020, May. Impact assessment of the COVID-19 outbreak on international tourism. Retrieved from
UNWTO: https://www.unwto.org/impact-assessment-of-the-covid-19-outbreak-on-international-tourism

UU No. 24/2007. (n.d.). Undang-Undang Republik Indonesia Nomor 24 Tahun 2007 Tentang Penanggulangan
Bencana.

World Economic Forum. 2019, September 4. The Travel & Tourism Competitiveness Report 2019.
Retrieved from www.weforum.org: https://www.weforum.org/reports/the-travel-tourism-competitiveness-
report-2019

Chapter 93

Bianchi, C. 2016. Solo holiday travelers: motivators and drivers of satisfaction and dissatisfaction,
International Journal of Tourism Research, 18(2), 197–208.

Buhalis, D. 2000. Marketing the competitive destination of the future. Tourism Management, 21, 97–116.
Campbell, A. 2009. The importance of being valued: solo ‘grey nomads’ as volunteers at the national folk

festival. Annals of Leisure Research, 12(3–4), 277–294.
Chen, C. & Phou, S. 2013. A closer look at destination: image, personality, relationship and loyalty, Journal

of Tourism Management, 36, 269–278. https://doi.org/10.1016/ j.tourman.2012.11.015
Chew, E.Y.T. & Jahari, S.A. 2014. Destination image as a mediator between perceived risks and revisit

intention: a case of post-disaster Japan, Tourism Management, 40, 382–393.
Chhabra, D. 2004. Determining spending behavior variations and market attractiveness of solo and nonsolo

travelers, e-Review of Tourism Research, 2(5), 103–107.
Chiang, C.Y. & Jogaratnam, G. 2006. Why do women travel solo for purposes of leisure?. Journal of Vacation

Marketing, 12(1), 59–70.
Choi, M., Law, R., & Heo, C. Y. 2016. Shopping destinations and trust-tourist attitudes: Scale development

and validation. Tourism Management, 54, 490–501.
Fischhoff, B., De Bruin, W. B., Perrin, W., & Downs, J. 2004. Travel risks in a time of terror: Judgments and

choices. Risk Analysis, 24(5), 1301–1309.
Fyall, A., Callod, C., & Edwards, B. 2003. Relationship marketing: The challenge for destinations. Annals of

Tourism Research, 30(3), 644–659.
Gibson, H. & Jordan, F. 1998. Traveling solo: a cross-cultural study of British and American women aged

30–50. Paper presented at the Fourth International Conference of the Leisure Studies Association, Leeds.
16–20 July

Hajibaba, H., Gretzel, U., Leisch, F., & Dolnicar, S. 2015. Crisis-resistant tourists. Annals ofTourism Research,
53, 46–60

Jordan, F. 2016. Tourism and technology: revisiting the experiences of women travelling alone. Paper presented
at the 2nd International Conferences on Information Technology and Business (ICITB), Bandar Lampung,
15 October.

Khoo-Lattimore, C. & Prayag, G. 2015. The girlfriend getaway market: segmenting accommodation and
service preferences. International Journal of Hospitality Management, 45, 99–108.

Khoo-Lattimore, C. & Prayag, G. 2016. Accommodation preferences of the girlfriend getaway market
in Malaysia: self-image, satisfaction and loyalty. International Journal of Contemporary Hospitality
Management, 28(12), 2748–2770.

Kim, H. B., Kim, T. T., & Shin, S. W. 2009. Modeling roles of subjective norms and eTrust in customers’
acceptance of airline B2C eCommerce websites. Tourism Management, 30(2), 266–277.



Reference.tex April 20, 2021 9: 41 Page 91

Kim, T. T., Kim, W. G., & Kim, H. B. 2009. The effects of perceived justice on recovery satisfaction, trust,
word-of-mouth, and revisit intention in upscale hotels. Tourism Management, 30(1), 51–62.

Kozak, M., Crotts, J. C., & Law, R. 2007. The impact of the perception of risk on international travelers.
International Journal of Tourism Research, 9(4), 233–242

Lepp, A. & Gibson, H. 2003. Tourist roles, perceived risk and international tourism. Annals of Tourism
Research, 30(3), 606–624.

Loureiro, S.M.C. & Gonzalez, F.J.M. 2008. The importance of quality, satisfaction, trust, and image in relation
to rural tourist loyalty. Journal of Travel and Tourism Marketing, 25(2), 117–136. https://doi.org/10.1080/
10548400802402321

Maddux, W. W., & Brewer, M. B. 2005. Gender Differences in the Relational and Collective Bases for Trust.
Group Processes & Intergroup Relations, 8(2), 159–171. https://doi.org/10.1177/1368430205051065

Mohammed, A. 2016. Does eWOM influence destination trust and travel intention: A medical tourism
perspective. Economic Research – Ekonomska Istraživanja, 29(1), 598–611.

Mowen, J. C., & Minor, M. 1998. Consumer Behavior 5th ed. Upper Saddle River, N.J.: Prentice-Hall
Poon, A. & Adams, E. 2000. How the British will travel 2005. Tourism Intelligence International. 29(1),

279–281.
Qi, C.X., Gibson, H.J. & Zhang, J.J. 2009. Perceptions of risk and travel intentions: the case of China and the

Beijing Olympic games. Journal of Sport & Tourism, 14, 43–67.
Reisinger,Y. & Mavondo, F. 2006. Cultural Differences in Travel Risk Perception. Journal of Travel & Tourism

Marketing, 20(1), 13–31.
Rotenberg, K. J., Fox, C., Green, S., Ruderman, L., Slater, K., Stevens, K., & Carlo, G. 2005. Construction

and validation of a children’s interpersonal trust belief scale. British Journal of Developmental Psychology,
23(2), 271–292. Doi: 10.1348/026151005X26192.

Sichtmann, C. 2007. An analysis of antecedents and consequences of trust in a corporate brand. European
Journal of Marketing, 41(9/10), 999–1015.

Sirdeshmukh, D., Singh, J., & Sabol, B. 2002. Consumer trust, value, and loyalty in relational exchanges.
Journal of Marketing, 66, 15–37.

Sönmez, S. F., & Graefe, A. R. 1998. Influence of terrorism risk on foreign tourism decisions. Annals of
Tourism Research, 25(1), 112–144.

Swain, M. B. 1995. Gender in tourism, Annals of Tourism Research, 22(2), 247–266. https://doi.org/10.1016/
0160-7383(94)00095-6.

Teo, T. S., & Liu, J. 2007. Consumer trust in e-commerce in the United States, Singapore and China. Omega,
35(1), 22–38.

Tomaszewski, L.E. 2003. Peripheral travelers: how American solo women backpackers participate in two
communities of practice. PhD thesis, Texas A&M University, College Station.

Tsaur, S. H., Tzeng, G. H., & Wang, G. C. 1997. The application of AHP and fuzzy MCDM on the evaluation
study of tourist risk. Annals of Tourism Research, 24(4), 796–812.

Vlaar, P. L., Van den Bosch, F. J., & Volberda, H. W. 2007. On the evolution of trust, distrust, and formal
coordination and control in inter-organizational relationships: Toward an integrative framework. Group &
Organization Management, 32(4), 407–429. Doi: 10.1177/1059601106294215.

Walls, A.R., Okumus, F., Wang,Y.R. & Kwun, D.J.W. 2011. An epistemological view of consumer experiences,
International Journal of Hospitality Management, 30(1), 10–21.

Wang, Youcheng & Fesenmaier, D.R. 2007. Collaborative destination marketing: A case study of Elkhart
County, Indiana. Tourism Management. 28, 863–875. Doi: 10.1016/j.tourman.2006.02.007.

World Tourism Organization 2019, International Tourism Highlights, 2019 Ed., UNWTO, Madrid, Doi:
https://doi.org/10.18111/9789284421152.

Yang, E.C.L., Khoo-Lattimore, C. & Arcodia, C. 2017. Constructing space and self through risk taking: a case
of Asian solo female travelers. Journal of Travel Research, 57(2), 260–272.

Chapter 94

Ahn, T., Ekinci, Y., & Li, G. (2013). Self-congruence, functional congruence, and destination choice. Journal
of Business Research, 66, 719–723.

Beerli, A., & Martin, J. (2004). Tourists’ characteristics and the perceived image of tourist destination: A
quantitative analysis—a case study of Lanzarote, Spain. Tourism Management, 25(5), 623–636.



Reference.tex April 20, 2021 9: 41 Page 92

Crawford, D., & Godbey, G. (1987). Reconceptualizing Barriers to Family Leisure. Leisure Sciences, 9(2),
119–127. doi:https://doi.org/10.1080/01490408709512151

Crawford, D., Jackson, E. L., & Godbey, G. (1991). A hierarchical model of leisure constraints. Leisure
Sciences, 13(4), 309–320. doi:doi.org/10.1080/01490409109513147

Hung, K., & Petrick, J. (2012). Testing the effects of congruity, travel constraints, and self-efficacy on
travel intentions: An alternative decision-making model. Tourism Management, 33, 855–867. doi:10.1016/
j.tourman.2011.09.007

Jang, S., Bai, B., & Hu, C et al. (2009). Affect, travel motivation and travel intention: A senior market. Journal
of Hospitality & Tourism Research, 33, 51–73.

Jumlah kunjungan wisman ke Indonesia Januari 2020 mencapai 1.27 juta kunjungan. Badan Pusat Statistik.
Retrieved Mei 10, 2020, from https://www.bps.go.id/pressrelease/2020/03/02/1712/jumlah-kunjungan-
wisman-ke-indonesia-januari-2020-mencapai-1-27-juta-kunjungan-.html

Kattiyapornpong, U., & Miller, K. (2009). Socio-demographic constraints to travel behavior. International
Journal of Culture, Tourism and Hospitality Research, 3(1), 81–94. doi:DOI 10.1108/17506180910940360

Khan, M., Chelliah, S., & Ahmed, S. (2019). Intention to visit India among potential travellers: Role of travel
motivation,perceived travel risks, and travel constraints. Tourism and Hospitality Research, 19(3), 351–367.
doi:10.1177/1467358417751025

Nunkoo, R., & Ramkissoon, H. (2010). Gendered Theory of planned behavior and residents’ support for
tourism. Current Issues in Tourism, 13, 525–540.

Nyaupane, G., &Andereck, K. (2007). Understanding travel constraints: Application and extension of a leisure
constraints model. Journal of Travel Research, 20(40), 1–7. doi:10.1177/0047287507308325

Prayag, G., & Ryan, C. (2012). Antecedents of tourists’ loyalty to Mauritius: The role and influence of
destination image, plave attachment, personal involvement, and satisfaction. Journal of Travel research,
51, 342–356.

Silva, O., & Correia, A. (2008). Facilitators and constraints in leisure travel participation: The case of the
southeast of Portugal. Tourism and Hospitality Research, 2(1), 25–43.

Statistik Wisatawan Nusantara 2018. (2019). Badan Pusat Statistik. Retrieved May 10, 2020, from https://www.
bps.go.id/publication/2019/07/02/5249c2b645e21291b51dfc1a/statistik-wisatawan-nusantara-2018.html

Walker, G., & Virden, R. (2005). Constraints on outdoor recreation. (E. Jackson, Ed.) Constraints to Leisure,
201–219.

Wu, C. (2015). Foreign tourists’ intentions in visiting leisure farms. (Elsevier, Ed.) Journal of Business
Research, 68(4), 757–762.

Zuhriyah, D. (2019). Kemenpar Bidik 275 Juta Pergerakan Wisatawan Nusantara Tahun Ini. bisnis.
com. Retrieved from https://ekonomi.bisnis.com/read/20190910/12/1146568/kemenpar-bidik-275-juta-
pergerakan-wisatawan-nusantara-tahun-ini

Chapter 95

CEIC Data. (2020). Thailand tourism revenue. CEIC Data. Retrieved May 28, 2020 from https://www.ceicdata.
com/en/indicator/thailand/tourism-revenue.

Chakraborty., I. & Maity., P. (2020). COVID-19 Outbreak: Migration, effects on society, global environment
and prevention. Science of the total environment. 728(2020)138882.

Cohen, E. (1979), “A phenomenology of tourist experiences”, Sociology, Vol. 13 No. 2, pp. 179–201.
Fesenmaier, D. P., & Jeng, J. M. (2000). Assessing structure in the pleasure trip planning process. Tourism

Analysis, 5(1), 13–27.
Hinkle, D.E. (1998). Applied statistics for behavioral sciences. Houghton Miffin College.
Huang., C., Wang, Y., Li, X., Ren, L., Zhao, J., Hu, Y., et al. (2020). Clinical features of patients infected

with 2019 novel coronavirus in Wuhan, China. Lancet 395, 497–506. https:// doi.org/10.1016/S0140-
6736(20)30183-5.

Hughes., H. (2002). Gay men’s holiday destination choice: a case of risk and avoidance. International journal
of tourism research. 4(2002). p.299–312.

Lambert., J. & Hesman Saey., T. (2020). Social distancing, not travel bans, is crucial to limiting coron-
avirus’spread. Science News. Retrieved May 28, 2020 from https://www.sciencenews.org/article/coronavirus-
pandemic-limit-spread-social-distancing-travel-bans

Organization for Economic Co-operation and Development, (2020a). Annual national accounts and OECD
calculations. OECD. Retrieved May 28,2020 from http://www.oecd.org/coronavirus/en/



Reference.tex April 20, 2021 9: 41 Page 93

Organization for Economic Co-operation and Development. (2020b). Tourism policy responses to the
Coronavirus(COVID-19). OECD. RetrievedAugust 5,2020 from https://www.oecd.org/coronavirus/policy-
responses/tourism-policy-responses-to-the-coronavirus-covid-19-6466aa20/

Pearce, P. (1988), The Ulysses Factor: Evaluating Visitors in Tourist Settings, Springer-Verlag, New York, NY.
Plog, S.C. (1974), “Why destination areas rise and fall in popularity”, Cornell Hotel and Restaurant

Administration Quarterly, Vol. 14 No. 4, pp. 55–58
Sommez. S,& Graefe, A. (1998). Determining future travel behavior from past travel behavior experience and

perceptions of risk and safety. Journal of travel research. 37(2):171–177.
UNWTO. (2020). COVID-19: Putting People First. UNWTO. Retrieved May 28, 2020 from https://www.

unwto.org/tourism-covid-19.
Waeoraweewong., K. & Vor-Sittha., P. (2018). Economic contribution of transportation on tourism industry in

Thailand. Development Economic Review. 12(2). P.58–79.
Wang, C., Horby, P.W., Hayden, F.G., Gao, G.F. (2020). A novel coronavirus outbreak of global health concern.

Lancet.
World Health Organization. (2020). Coronavirus disease(COVID-19) situation report. World Health Orga-

nization. Retrieved May 26,2020. From https://www.who.int/docs/default-source/coronaviruse/situation-
reports/20200525-covid-19-sitrep-126.pdf?sfvrsn=887dbd66_2

Yoo.,C., Yoon.,D. & Park.,E. (2018). Tourist motivation: an integral approach to destination choices. Tourism
review. Vol.73(2). P.169–185.

Yoo., J.H. (2020). The fight against the 2019-nCoV outbreak: an arduous march has just begun. J. Korean
Med. Sci. 35–56 https://doi.org/10.3346/jkms.2020.35.56.

Chapter 96

Avau, J, M Cunha-Lignon, B De Myttenaere, M Godart, and F Dahdouh-Guebas. “The commercial images
promoting Caribbean mangroves to tourists: case studies in Jamaica,Guadeloupe and Martinique.” Journal
of Coastal Research 64 (January 2011): 1277–1278.

Azkis, F. “The Compability of the Mangrove Ecosytem and the Ecotourism Development Strategy in the
Demak District.” Universitas Diponegoro, Semarang, 2013.

BPS. (2020). Retrieved from https://www.bps.go.id/publication/2020/04/29/e9011b3155d45d70823c141f/
statistik-indonesia-2020.html

Breiling, M. “TheVulnerability Challenge and Business Continuity Models forASEAN Countries.” Discussion
Paper Series Tourism Supply Chains and Natural Disasters, 2016.

DasGupta, Rajarshi, and Rajib Shaw. Tokyo: Springer Japan KK, 2017.
Datta, D, R N Chattopadhyay, and P Guha. “Community based mangrove management: A review on status

and sustainability.” Journal of Environmental 107 (2012): 88–85.
Dharmawan, B, M Böcher, and M Krott. “The failure of the mangrove conservation plan in Indonesia: Weak

research and an ignorance of grassroots politics.” Ocean and Coastal Management 130 (2016): 250–259.
Gade, J, and R Ankathi. Tourism Management Philosophies, Principles and Practices. Zenon Academic

Publication, 2016.
Harahab, N, and Setiawan. “Compatibility Index of Mangrove Ecotourism in Malang District.” ECSOFiM:

Journal of Economic and Social of Fisheries and Marine (Brawijaya University) 04, no. 02 (2017): 153–165.
Karma, K. Managing Tourist Destination. New Delhi: Kanishka, 2005.
Kemenparekraf. (2020). Retrieved from https://www.kemenparekraf.go.id/
Kustanti, A. Management of Mangrove Forest. Bogo: Institut Pertranian Bogor Press, 2011.
Masud, M M, A M Aldakhij, A A Nassani, and M N Azam. “Community-based ecotourism management

for sustainable development of marine protected areas in Malaysia.” Ocean and Coastal Management 136
(2017): 104–112.

Nuddin, M. The Economic Valuation of the Mangrove Forest Ecosystem and Its Application in Planning the
Coastal Area. Yogyakarta: Graha Ilmu.

Pertiwi, N L.M. 04 18, 2020. https://amp.kompas.com/travel/read/2020/04/18/230000127/seluruh-
pramuwisata-ntt-kehilangan-mata-pencaharian (accessed 05 10, 2020).

Rahmadi, Taufan. 04 07, 2020. https://republika.co.id/berita/q84y62440/7-strategi-pariwisata-indonesia-
bangkit-dari-corona (accessed 05 10, 2020).

Rahman, H. 05 29, 2020. https://cirebon.tribunnews.com/2020/05/29/psbb-indramayu-tahap-ketiga-mulai-
besok-warga-yang-tak-punya-tujuan-jelas-dilarang-masuk-indramayu (accessed 06 02, 2020).



Reference.tex April 20, 2021 9: 41 Page 94

UNWTO. 03 06, 2020. https://www.unwto.org/news/covid-19-unwto-calls-on-tourism-to-be-part-of-
recovery-plans. (accessed 04 13, 2020).

UNWTO. 05 2020. https://www.unwto.org/impact-assessment-of-the-covid-19-outbreak-on-international-
tourism (accessed 06 08, 2020).

Wardhani, M K. “Kawasan Konservasi Mangrove: Suatu Potensi ekowisata.” Jurnal Kelautan 04, no. 01 (April
2011).

WTTC. (2020). Economic Impact Reports. Retrieved from World Travel and Tourism Index: https://wttc.
org/Research/Economic-Impact

Xinge, M A. A Handbook for Control and Prevention pf Coronavirus Disease 2019 (COVID-19) on Campus.
Xian Jiatong University Press, 2020.

Chapter 97

Aldis, W. (2008). Health Security as A Public Health Concept: A Critical Analysis. Journal of Health Policy
and Systems Research – Oxford Academic, Vol. 23 Issue 6, pp. 369–375.

Amanta, F. A. (2020, April 4). Preventing Global Food Crisis Caused by COVID-19. Retrieved from The-
JakartaPost: https://www.thejakartapost.com/academia/2020/04/04/preventing-global-food-crisis-caused-
by-covid-19.html

Arnani, M. (2020, April 4). Corona Virus Update in Indonesia: Details of Covid-19 Cases in 32
Provinces Retrieved from KOMPAS: https://www.kompas.com/tren/read/2020/04/04/174720065/2092-
orang-terinfeksi-corona-ini-rincian-kasus-di-32-provinsi-di-indonesia

Azizah, M. (2020, March 12). Impact of Corona Virus on the Global Economy, Especially in Indonesia.
Retrieved from DUTA: https://duta.co/dampak-virus-corona-terhadap-perekonomian-global-khususnya-
di-indonesia

Cappelli,A., & Cini, E. (2020). Will the COVID-19 Pandemic Make Us Reconsider the Relevance of Short Food
Supply Chains and Local Productions? Trends in Food Science & Technology – ELSEVIER, pp. 566–567.

Ferranti, Berry, P., & Anderson, E. (2019). The Concept of Food Security. Encyclopedia of Food Security and
Sustainability – ELSEVIER, Vol. 2, pp. 1–7.

Guild, J. (2020, May 21). In Indonesia, Will COVID-19 Trigger Another Asian Financial Crisis? Retrieved
from THE DIPLOMAT: https://thediplomat.com/2020/05/in-indonesia-will-covid-19-trigger-another-
asian-financial-crisis/

Hayes, A. (2019, August 11). Supply Chain Management (SCM). Retrieved from Investopedia: https://www.
investopedia.com/terms/s/scm.asp

Hidayati, K. F. (2020, April 2). The Corona Virus’Impacts on the Indonesian Economy. Retrieved from Glints:
https://glints.com/id/lowongan/dampak-virus-corona-bagi-perekonomian/#.Xo27DHJS82w

Kagan, J. (2020, April 27). Social Security. Retrieved from Investopedia: https://www.investopedia.com/
terms/s/socialsecurity.asp

Kandel, N., Chungong, S., Omaar, A., & Xing, J. (2020). Health Security Capacities in the Context of COVID-
19 Outbreak: An Analysis of International Health Regulations Annual Report Data from 182 Countries.
World Health Organization – ELSEVIER, Vol. 395.

Kumar, D., Malviya, R., & Sharma, P. K. (2020). Corona Virus: A Review of COVID-19. EJMO, Vol. 4 No. 1,
pp. 8–25.

Lin, Q., Zhao, S., Gao, D., Lou, Y., & Yang, S. (2020). A Conceptual Model for the Coronavirus Disease 2019
(COVID-19) Outbreak in Wuhan, China with Individual Reaction and Governmental Action. International
Journal of Infectious Diseases – ELSEVIER, pp. 211–216.

Mamun, M. A., & Ullah, I. (2020). COVID-19 Suicides in Pakistan, Dying Off not COVID-19 Fear but
Poverty? – The Forthcoming Economic Challenges for A Developing Country. Brain, Behavior, and
Immunity – ELSEVIER

Sadikin, R. A. (2020, April 1). What Is the Public Health Emergency Status Amid Corona Pandemic?
Retrieved from SUARA: https://www.suara.com/news/2020/04/01/111456/apa-itu-status-kedaruratan-
kesehatan-masyarakat-di-tengah-pandemi-corona

Shokrani, A., Loukaides, E., Elias, E., & Lunt, A. (2020). Exploration of Alternative Supply Chains and
Distributed Manufacturing in Response to COVID-19: A Case Study of Medical Face Shields. Materials
& Design – ELSEVIER, Vol. 192.



Reference.tex April 20, 2021 9: 41 Page 95

Soeriaatmadja, W. (2020, April 7). Indonesia Ranks among World’s Worst in Coronavirus Testing
Rate. Retrieved from TheJakartaPost: https://www.thejakartapost.com/news/2020/04/07/indonesia-ranks-
among-worlds-worst-in-coronavirus-testing-rate.html

Sugiyono. (2009). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: Alfabeta.
Syah, N. H. (2018, September 29). Role and Function of Law. Retrieved from Kompasiana: https://www.

kompasiana.com/nurhadiansyah0650/5baf1e96bde575344f392483/peran-dan-fungsi-hukum?page=all
Varalakshmi, R., & Swetha, R. (2020). COVID-19 Lock Down: People Psychology due to Law Enforcement.

Asian Journal of Psychiatry – ELSEVIER
Wahyono, W. (2017). National Security in A New Perspective. Journal of National Defense – University of

Gadjah Mada, Vol. 5 No. 1, pp. 19–34.
Widayat. (2004). Metode Penelitian Pemasaran Edisi Pertama: Cetakan Pertama. Malang: UMM Press.
Worldometer. (2020, June 28). Indonesia – Coronavirus Cases. Retrieved from Worldometer: https://www.

worldometers.info/coronavirus/country/indonesia/
Yezli, S., & Khan, A. (2020). COVID-19 Social Distancing in the Kingdom of Saudi Arabia: Bold Measures in

the Face of Political, Economic, Social, and Religious Challenges. Travel Medicine and Infectious Disease –
ELSEVIER

Yusnadi, A. (2020, March 16). Corona and Social Impacts. Retrieved from AnteroAceh: https://anteroaceh.
com/news/corona-dan-dampak-sosial/index.html

Chapter 98

Aditya, Nicholas Ryan (2020, May 09). Virtual Tour, Peluang Baru PAriwisata di Era New Normal. Retrieved
From: https://travel.kompas.com/read/2020/05/09/210800427/virtual-tour-peluang-baru-pariwisata-di-era-
new-normal?page=all.

Argyriou, L., Economou, D., & Bouki, V. (2020). Design methodology for 360◦ immersive video applications:
the case study of a cultural heritage virtual tour. Personal and Ubiquitous Computing. https://doi.org/
10.1007/s00779-020-01373-8

Bogicevic, Vanja, Seo, Soobin, Kandampully, Jay A, Liu, Stephanie Q, & Rudd, Nancy A. (2019). Virtual
reality presence as a preamble of tourism experience: The role of mental imagery. Tourism Management
(1982), 74, 55–64.

Han, I. (2020), Immersive virtual field trips in education: A mixed-methods study on elementary students’
presence and perceived learning. Br J Educ Technol, 51: 420–435. https://doi.org/10.1111/bjet.12842

Hofer M, HartmannT, EdenA,Ratan R and Hahn L. (2020). The Roleof Plausibility in the Experience ofSpatial
Presence in VirtualEnvironments. Front. Virtual Real. 1:2. https://doi.org/10.3389/frvir.2020.00002

Jaafar, M., Abdul-Aziz, A. R., Maideen, S. A., & Mohd, S. Z. (2011). Entrepreneurship in the tourism
industry: Issues in developing countries. International Journal of Hospitality Management, 30(4), 827–835.
https://doi.org/10.1016/j.ijhm.2011.01.003

Lee, Minwoo, Lee, Seonjeong Ally, Jeong, Miyoung, & Oh, Haemoon. (2020). Quality of virtual reality and
its impacts on behavioral intention. International Journal of Hospitality Management, 90, 102595.

Nurazizah, G.R and Marhanah. S (2020) Influence of destination image and travel experience towards revisit
intention in Yogyakarta as tourist destination. Journal of Indonesian Tourism, Hospitality and Recreation.

Rogres, Sol (2020, Mar 18). How Virtual Reality Could Help The Travel & Tourism Industry In The Aftermath
OfThe Coronavirus Outbreak. Retrieved From: https://www.forbes.com/sites/solrogers/2020/03/18/virtual-
reality-and-tourism-whats-already-happening-is-it-the-future/#b334d1a28a6a

Swanson, M., MacKay, M., Yu, S., Kagiliery, A., Bloom, K., & Schwebel, D. C. (2020). Supporting Care-
giver Use of Child Restraints in Rural Communities via Interactive Virtual Presence. Health Education &
Behavior, 47(2), 264–271. https://doi.org/10.1177/1090198119889101

Tussyadiah, Iis P, Wang, Dan, Jung, Timothy H, & Tom Dieck, M.Claudia. (2018). Virtual reality, presence,
and attitude change: Empirical evidence from tourism. Tourism Management (1982), 66, 140–154.

Chapter 99

Akib, E. 2020. Pariwisata Dalam Tinjauan Pendidikan: Studi Menuju Era Revolusi Industri. PUSAKA (Journal
of Tourism, Hospitality, Travel and Business Event), 2(1), 1–7. https://doi.org/10.33649/pusaka.v2i1.40.



Reference.tex April 20, 2021 9: 41 Page 96

Baharin, R., Halal, R., dll. 2020. Impact of Human Resource Investment on Labor Productivity in Indonesia,
Iranian Journal of Management Studies, 13(1), hal. 139–164.

Caroline Hodges Persell. 1979. Educations and Inequality, The Roots and Results of Stratification in America’s
Schools. United States of America: The Free Press.

Ibrahim. 2012. Vitual Tour Sebagai Simulasi. Yogyakarta: Graha Ilmu.
Jung TH, tom Dieck MC, Lee H, Chung N. 2016. Effects of virtual reality and augmented reality on visitor

experiences in museum. In: Inversini A, Schegg R (eds) Information and communication technologies in
tourism. Springer, Cham, pp 621–635.

Marcus Remiasa. 2005. Perencanaan Strategis Pemasaran Untuk Menciptakan Sustainable CompetitiveAdvan-
tage (Kasus Pada Program Studi Perhotelan UK Petra di Surabaya). Jurnal Manajemen Perhotelan, 1,
14–23.

Milgram P, Khisino F. 1994. A Taxonomy of Mixed reality visual displays. IEICE Trans Info Syst 77(12):
1321–1329.

Syah, R. H. 2020. Dampak Covid-19 pada Pendidikan di Indonesia: Sekolah, Keterampilan, dan Proses
Pembelajaran. SALAM: Jurnal Sosial Dan Budaya Syar-I, 7(5). https://doi.org/10.15408/sjsbs.v7i5.15314.

Trimanulla, A. 2017. Virtual Tour Berbasis 3D untuk Pengenalan Kampus STIKI Malang. J-Intech: Jurnal of
Information and Technology, 05(01), 78–82.

Wang, Y., Yu, Q., & Fesenmaier, D. R. 2002. Defining the virtual tourist community: Implications for tourism
marketing. Tourism Management, 23(4), 407–417. https://doi.org/10.1016/S0261-5177(01)00093-0.

Yoety, O. A. 2008. Ekonomi pariwisata: introduksi, informasi, dan aplikasi. Jakarta: Penerbit Buku Kompas.

Chapter 100

Al-Tawfiq, J. A., Zumla, A., & Memish, Z. A. (2014). Travel implications of emerging coronaviruses:
SARS and MERS-CoV. Travel Medicine and Infectious Disease, 12(5), 422–428. https://doi.org/10.1016/
j.tmaid.2014.06.007

Anaman, K. A., & Looi, C. N. (2000). Economic Impact of Haze-Related Air Pollution on the Tourism Industry
in Brunei Darussalam. Economic Analysis and Policy, 30(2), 133–143. https://doi.org/10.1016/S0313-
5926(00)50016-2

Djalante, R., Lassa, J., Setiamarga, D., Sudjatma, A., Indrawan, M., Haryanto, B., Mahfud, C., Sinapoy, M. S.,
Djalante, S., Rafliana, I., Gunawan, L. A., Surtiari, G. A. K., & Warsilah, H. (2020). Review and analysis
of current responses to COVID-19 in Indonesia: Period of January to March 2020. Progress in Disaster
Science, 6(march), 100091. https://doi.org/10.1016/j.pdisas.2020.100091

Farsani, Neda Torabi, Coelho, C., & Costa, C. (2011). Geotourism and geoparks as novel strategies for
socio-economic development in rural areas. International Journal of Tourism Research, 13(1), 68–81.
https://doi.org/10.1002/jtr.800

Farsani, Neda T., Coelho, C. O. A., Costa, C. M. M., & Amrikazemi, A. (2014). Geo-knowledge Manage-
ment and Geoconservation via Geoparks and Geotourism. Geoheritage, 6(3), 185–192. https://doi.org/
10.1007/s12371-014-0099-7

Garza-Gil, M. D., Prada-Blanco, A., &Vázquez-Rodríguez, M. X. (2006). Estimating the short-term economic
damages from the Prestige oil spill in the Galician fisheries and tourism. Ecological Economics, 58(4),
842–849. https://doi.org/10.1016/j.ecolecon.2005.09.009

Gössling, S., Scott, D., & Hall, C. M. (2020). Pandemics, tourism and global change: a rapid assess-
ment of COVID-19. Journal of Sustainable Tourism, 0(0), 1–20. https://doi.org/10.1080/09669582.2020.
1758708

Ikhram, R., Rosana, M. F., Agusta, R., & Andriani, S. S. (2017). Study of Significance of Geodiversity in
Ciletuh-Palabuhanratu National Geopark, West Java, Indonesia. International Conference on Earth Sciences
and Engineering ICEE, 1–11.

Jang, Y. C., Hong, S., Lee, J., Lee, M. J., & Shim, W. J. (2014). Estimation of lost tourism revenue in Geoje
Island from the 2011 marine debris pollution event in South Korea. Marine Pollution Bulletin, 81(1), 49–54.
https://doi.org/10.1016/j.marpolbul.2014.02.021

Krelling, A. P., Williams, A. T., & Turra, A. (2017). Differences in perception and reaction of tourist groups
to beach marine debris that can influence a loss of tourism revenue in coastal areas. Marine Policy,
85(September), 87–99. https://doi.org/10.1016/j.marpol.2017.08.021



Reference.tex April 20, 2021 9: 41 Page 97

McIlgorm, A., Campbell, H. F., & Rule, M. J. (2011). The economic cost and control of marine debris
damage in the Asia-Pacific region. Ocean and Coastal Management, 54(9), 643–651. https://doi.org/
10.1016/j.ocecoaman.2011.05.007

Montgomer, D. C., Jenning, C. L., & Kulahci, M. (2008). Introduction toTime SeriesAnalysis and Forecasting.
John Wiley & Sons. Inc. http://repositorio.unan.edu.ni/2986/1/5624.pdf

Ofiara, D. D., & Seneca, J. J. (2006). Biological effects and subsequent economic effects and losses from marine
pollution and degradations in marine environments: Implications from the literature. Marine Pollution
Bulletin, 52(8), 844–864. https://doi.org/10.1016/j.marpolbul.2006.02.022

Qiang, M., Shen, M., & Xie, H. (2020). Loss of tourism revenue induced by coastal environmental pol-
lution: a length-of-stay perspective. Journal of Sustainable Tourism, 28(4), 550–567. https://doi.org/
10.1080/09669582.2019.1684931

Rassy, D., & Smith, R. D. (2012). The Economic Impact Of H1N1 on amexico’s Tourist and Pork Sectors.
Health Econ. https://doi.org/10.1002/hec

Ritchie, B. W., Crotts, J. C., Zehrer, A., & Volsky, G. T. (2014). Understanding the Effects of a Tourism Crisis:
The Impact of the BP Oil Spill on Regional Lodging Demand. Journal of Travel Research, 53(1), 12–25.
https://doi.org/10.1177/0047287513482775

Rosana, M. F., Budiman, H., & Abdurahman, O. (2014). Geology, Geotourism as Definite Factor for Geopark
Ciletuh Indonesia. 6th International UNESCO Conference on Global Geoparks, 80.

Sajjad, F., Noreen, U., & Zaman, K. (2014). Climate change and air pollution jointly creating night-
mare for tourism industry. Environmental Science and Pollution Research, 21(21), 12403–12418.
https://doi.org/10.1007/s11356-014-3146-7

Sheldon, P. J., & Var, T. (1985). Tourism forecasting: A review of empirical research. Journal of Forecasting,
4(2), 183–195. https://doi.org/10.1002/for.3980040207

Siu, A., & Wong, Y. C. R. (2004). Economic Impact of SARS: The Case of Hong Kong. Asian Economic
Papers, 3(1), 62–83. https://doi.org/10.1162/1535351041747996

Smith, L. C., Smith, M., & Ashcroft, P. (2011). Analysis of Environmental and Economic Damages from
British Petroleum’s Deepwater Horizon Oil Spill. Albany Law Review, 74(1), 563–585. https://doi.org/
10.2139/ssrn.1653078

UNESCO. (2004). United Nations Educational, Scientific and Cultural Organization Organisation des Nations
Unies pour l’éducation, la science et la culture Guidelines and Criteria for National Geoparks seeking
UNESCO’s assistance to join the Global Geoparks Network (GGN) (Issue January).

UNESCO. (2006). Global Geopark Network. In Division of Ecological and Earth Sciences Global Earth
Observation Section Geoparks Secretariat.

Vdovets, M. S., Silantiev, V. V., & Mozzherin, V. V. (2010). A national geopark in the republic of tatarstan
(Russia): A feasibility study. Geoheritage, 2(1), 25–37. https://doi.org/10.1007/s12371-010-0010-0

Wilder-Smith, A. (2006). The severe acute respiratory syndrome: Impact on travel and tourism. Travel Medicine
and Infectious Disease, 4(2), 53–60. https://doi.org/10.1016/j.tmaid.2005.04.004

World Health Organization. (2020). Critical preparedness , readiness and response actions for COVID-19.
(Issue March).

Wu, Y.-C., Chen, C.-S., & Chan, Y.-J. (2020). The outbreak of COVID-19. Journal of the Chinese Medical
Association, 83(3), 217–220. https://doi.org/10.1097/jcma.0000000000000270

Zeng, B., Carter, R. W., & De Lacy, T. (2005). Short-term perturbations and tourism effects: The case of SARS
in China. Current Issues in Tourism, 8(4), 306–322. https://doi.org/10.1080/13683500508668220

Chapter 101

Alkilani, K., Ling, K. C., & Abzakh, A. A. 2012. The impact of experiential marketing and customer satis-
faction on customer commitment in the world of social networks. Asian Social Science, 9(1), 262–270.
https://doi.org/10.5539/ass.v9n1p262

Amir, F. 2015. Perancangan Promosi Objek Wisata Dusun Bambu (pp. 4–42). pp. 4–42. Bandung.
Andereck, K. L., & Nyaupane, G. P. 2011. Exploring the Nature of Tourism and Quality of Life Perceptions

among Residents. Journal of Travel Research, 50(3), 248–260. https://doi.org/10.1177/0047287510362918
Baker, D. A., & Crompton, J. L. 2000. Quality, Satisfaction and Behavioral Intentions. Annals of Tourism

Research, 27(3), 785–804. https://doi.org/10.1103/PhysRevA.93.032136
Bintarti, S., & Kurniawan, E. N. 2017. A study of revisit intention: Experiential quality and image of Muara

Beting tourism site in Bekasi District. European Research Studies Journal, 20(2), 521–537.



Reference.tex April 20, 2021 9: 41 Page 98

Christian, A., & Dharmayanti, D. 2013. Pengaruh Experiential Marketing Terhadap Customer Satisfaction
Dan Customer Loyalty the Light Cup Di Surabaya Town Square. Jurnal Manajemen Pemasaran Petra,
1(2), 1–13.

Cropanzano, R., & Wright, T. A. 2001. A Review and Further Refinement of the Happy- Productive Worker
Thesis. Consulting Psychology Journal, 53(3), 182–199. https://doi.org/10.1037//106W087.53.3.182

Febriani, I.Y., PA, W. R., & Anwar, M. 2019. Pengaruh Experiential Marketing Terhadap Kepuasan Konsumen
Dan Minat Beli Ulang Di Warung Kopi Klotok, Kaliurang, Yogyakarta. Jurnal Manajemen Bisnis, 10(1),
35–54. https://doi.org/10.18196/mb.10167

Hyunjin, J. 2013. The Effect of Experiential Marketing on Customer Satisfaction and Revisit Intention of
Beauty Salon Franchise Stores. Fashion Business, 17(3), 109–121. https://doi.org/10.12940/jfb.2013.17.3.109

Kasali, R. 2017. Disruption. Jakarta: Gramedi Pustaka Utama.
Khaerunnisa, R. M. 2016. Pengaruh Viral Marketing Terhadap Purchase Decision Involvement Di Dusun

Bambu (pp. 1–10). pp. 1–10.
Kozak, M., & Rimmington, M. 2000. Tourist satisfaction with Mallorca, Spain, as an off-season holiday

destination. Journal of Travel Research, 38(3), 260–269. https://doi.org/10.1177/004728750003800308
Lin, C. H. 2013. Determinants of Revisit Intention to a Hot Springs Destination: Evidence from Taiwan. Asia

Pacific Journal of Tourism Research, 18(3), 183–204. https://doi.org/10.1080/10941665.2011.640698
Mohamad, M., Ghani, N. I. A., Mamat, M., & Mamat, I. 2014. Satisfaction As A Mediator To The Rela-

tionships Between Destination Image and Loyalty. World Applied Sciences Journal, 30(9), 1113–1123.
https://doi.org/10.5829/idosi.wasj.2014.30.09.14107

Öztürk, R. 2015. Exploring the Relationships between Experiential Marketing, Customer Satisfac-
tion and Customer Loyalty: An Empirical Examination in Konya. International Journal of Social,
Behavioral, Educational, Economic and Management Engineering, 9(8), 2485–2488. Retrieved from
www.citeulike.org/user/tilljwinkler/article/10083551.

Pantouw, P., & Pangemanan, S. S. 2014. The Effect Of Destination ImageAndTourist Satisfaction On Intention
To Revisit In Lembeh Hill Resort. Jurnal EMBA, 2(3), 049–057.

Pine II, B. J., & Gilmore, J. H. 1998. Welcome to the Experience Economy. In Review Literature And Arts Of
The Americas.

Schmitt, B. 1999. Experiential Marketing. Journal of Marketing Management, 15(1–3), 53–67.
Shi, Y., Prentice, C., & He, W. 2014. Linking Service Quality, Customer Satisfaction and Loyalty In

Casinos, Does Membership Matter? International Journal of Hospitality Management, 40, 81–91.
https://doi.org/10.1016/j.ijhm.2014.03.013

Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: Alfabeta.
Thejasukmana, V. A., & Sugiarto, D. S. 2014. Analisis Pengaruh Experiential Marketing Terhadap Pembelian

Ulang Konsumen The Vinnette (House of Bovin and Lynette) Surabaya. Jurnal Manajemen Pemasaran
Petra, 2(1), 1–14.

Widoyoko, E. P. 2014. Teknik Penyusunan Instrumen Penelitian. Yogyakarta: Pustaka Pelajar.
Wulanjani, H., & Derriawan. 2017. Dampak Utilitarian Value Dan Experiential Marketing Terhadap Customer

Satisfaction Dan Revisit Intention. Jurnal Riset Manajemen Dan Bisnis (JRMB) Fakultas Ekonomi UNIAT,
2(2), 121–130.

Chapter 102

Fatanti, M. N., & Suyadnya, I. W. (2015). Beyond User Gaze: How Instagram Creates Tourism
Destination Brand? Procedia — Social and Behavioral Sciences, 211(September), 1089–1095.
https://doi.org/10.1016/j.sbspro.2015.11.145

Gedeona T, H. (2006). Masyarakat Multikultural. Jurnal Ilmu Komunikasi, 2(34), 33–43.
Gössling, S., Scott, D., & Hall, C. M. (2020). Pandemics, tourism and global change: a rapid assessment of

COVID-19. Journal of Sustainable Tourism, 0(0), 1–20. https://doi.org/10.1080/09669582.2020.1758708
Higgins-Desbiolles, F. (2020). Socialising tourism for social and ecological justice after COVID-19. Tourism

Geographies, 0(0), 1–14. https://doi.org/10.1080/14616688.2020.1757748
Hoque, A., Shikha, F. A., Hasanat, M. W., Arif, I., & Abu Bakar Abdul Hamid. (2020). The Effect of

Coronavirus (COVID-19) in the Tourism Industry in. Asian Journal of Multidisciplinary Studies, 3(1).
Jati, W. R. (2016). Cyberspace , Internet , dan Ruang Publik Baru: Aktivisme Online Politik Kelas Menengah

Indonesia. it 3(1), 25–35.



Reference.tex April 20, 2021 9: 41 Page 99

Leung, D., Law, R., van Hoof, H., & Buhalis, D. (2013). Social Media in Tourism and Hospital-
ity: A Literature Review. Journal of Travel and Tourism Marketing, 30(1–2), 3–22. https://doi.org/
10.1080/10548408.2013.750919

Narangajavana, Y., Callarisa Fiol, L. J., Moliner Tena, M. Á., Rodríguez Artola, R. M., & Sánchez García, J.
(2017). The influence of social media in creating expectations. An empirical study for a tourist destination.
Annals of Tourism Research, 65, 60–70. https://doi.org/10.1016/j.annals.2017.05.002

Nasrullah, R. (2015). Komunikator. Komunikator, 4(01). http://journal.umy.ac.id/index.php/jkm/article/view/
188

Prasetyo,A. (2012). Menuju Demokrasi Rasional: Melacak Pemikiran Jürgen HabermasTentang Ruang Publik.
Jurnal Ilmu Sosial Dan Ilmu Politik, 16(2), 37770.

Smith, S. P. (2018). Instagram abroad: Performance, consumption and colonial narrative in tourism.
Postcolonial Studies, 21(2), 172–191. https://doi.org/10.1080/13688790.2018.1461173

Smith, S. P. (2019). Landscapes for “likes”: capitalizing on travel with Instagram. Social Semiotics, 0(0),
1–21. https://doi.org/10.1080/10350330.2019.1664579

Zheng, Y., Goh, E., & Wen, J. (2020). The effects of misleading media reports about COVID-
19 on Chinese tourists’ mental health: a perspective article. Anatolia, 00(00), 1–4. https://doi.org/
10.1080/13032917.2020.1747208

Chapter 103

Albers, P. C., & James, W. R. (1988). Travel photography. A methodological approach. Annals of Tourism
Research, 15(1), 134–158. https://doi.org/10.1016/0160-7383(88)90076-X

Baloglu, S., & Brinberg, D. (1993). Affective Images of Tourism Destinations. Journal of travel research,
11–15.

Baloglu, S., & Mccleary, K. W. (1999). A Model of Destination Image. Annals of Tourism Research, 26(4),
868–897.

Beerli, A., & Martin, J. D. (2004). Factors Influencing Destination Image. 31(3), 657–681.
https://doi.org/10.1016/j.annals.2004.01.010

Berger, H., Denk, M., Dittenbach, M., Pesenhofer, A., & Merkl, D. (2007). Photo-based user profiling for
tourism recommender systems.pdf. E-Commerce and Web Technologies, 8th International Conference,
EC-Web 2007, Regensburg, Germany, September 3–7, 2007, Proceedings, pp. 46–55.

Cederholm, E. A. (2004). The use of photo-elicitation in tourism research – framing the
backpacker experience. Scandinavian Journal of Hospitality and Tourism, 4(3), 225–241.
https://doi.org/10.1080/15022250410003870

Chen, C., & Tsai, D. (2007). How destination image and evaluative factors affect behavioral intentions? 28,
1115–1122. https://doi.org/10.1016/j.tourman.2006.07.007

Chi, C. G.-Q., & Qu, H. (2008). Examining the structural relationships of destination image, tourist satisfaction
and destination loyalty: An integrated approach. Tourism Management Volume 29, Issue 4, 624–636.

Crompton, J. L. (n.d.). An Assessment of the Image of Mexico as Vacation Destination and the Influence of
Geographical Location Upon That Image.

Cutler, S. Q. (2015). Exploring the Moments and Memory of Tourist Experiences in Peru. Theses and
Dissertations (Comprehensive). Retrieved from http://scholars.wlu.ca/etd/1746

Echtner, C. M., & Ritchie, J. B. (1993). The Measurement of Destination Image: An Empirical Assessment.
Journal of Travel Research.

Fakeye, P. C., & Crompton, J. L. (1991). Image Differences between Prospective, First-
Time, and Repeat Visitors to the Lower Rio Grande Valley. Journal of Travel Research, 10.
https://doi.org/10.1177/004728759103000202

Garrod, B. (2009). Understanding the relationship between tourism destination imagery and tourist
photography. Journal of Travel Research, 47(3), 346–358. https://doi.org/10.1177/0047287508322785

Groves, D. L. (2001). Photographic Techniques and the Measurement of Impact and Importance Attributes On
Trip Design: A Case Study. Society and Leisure, 24(1), 311–317.

Jenkins, J. (2003). World Englishes: A resource book for students.
Khoiriana, R., & Nurlambang, T. (2017). Brand Image Kota Bandung. 8th Industrial Research Workshop and

National Seminar.
Lo, I. S., Cheung, C., Law, R., Lo, A., & McKercher, B. (2010). Tourism and online photography. Tourism

Management, 32(4), 725–731. https://doi.org/10.1016/j.tourman.2010.06.001



Reference.tex April 20, 2021 9: 41 Page 100

Pan, B., & Li, X. R. (2011). The Long Tail of Destination Image and Online Marketing. Annals of Tourism
Research, 38(1), 132–152. https://doi.org/10.1016/j.annals.2010.06.004

Pike, S. (2002). Destination image analysis — a review of 142 papers from 1973 to 2000. 23, 541–549.
Ruane, S. T., Quinn, B., & Flanagan, S. (2018). Tourists’ Photographic Constructions of Place in Ireland.

129–144. https://doi.org/10.1108/s1571-504320180000024008
Stepchenkova, S., & Zhan, F. (2013). Visual destination images of Peru: Comparative con-

tent analysis of DMO and user-generated photography. Tourism Management, 36, 590–601.
https://doi.org/10.1016/j.tourman.2012.08.006

Urry, J. (1990). The ‘Consumption’ of Tourism.
Yeh, S.-S., Chen, C., & Liu, Y.-C. (2015). Nostalgic Emotion, Experiential Value, Destination

Image, and Place Attachment of Cultural Tourists. In Advances in Hospitality and Leisure (Vol. 8).
https://doi.org/10.1108/S1745-3542(2012)0000008013

Chapter 104

Abubakar, A. M., Ilkan, M., Al-Tal, R. M., & Eluwole, K. K. (2017). eWOM, revisit intention, destination
trust and gender. Journal of Hospitality and Tourism Management, 31, 220–227.

Abuthahir, S. B. S., & Krishnapillai, G. (2018). How does the Ambience of Cafe Affect the Revisit
Intention among its Patrons? A S on the Cafes in Ipoh, Perak. MATEC Web of Conferences, 150.
https://doi.org/10.1051/matecconf/201815005074

Akhoondnejad, A. (2016). Tourist loyalty to a local cultural event: The case of Turkmen handicrafts festival.
Tourism Management, 52, 468–477.

Anderson, E. W., & Sullivan, M. W. (1993). The antecedents and consequences of customer satisfaction for
firms. Marketing Science, 12(2), 125–143.

Baker, D. A., & Crompton, J. L. (2000). Quality, satisfaction and behavioral intentions. Annals of Tourism
Research, 27(3), 785–804. https://doi.org/10.1016/S0160-7383(99)00108-5

Basera, C. H., Mutsikiwa, M., & Dhliwayo, K. (2013). A comparative study on the impact of ambient factors
on patronage: A case of three fast foods retail brands in Masvingo, Zimbabwe. Researchers World, 4(1),
24.

Bitner, M. J. (1992). Servicescapes: The impact of physical surroundings on customers and employees. Journal
of Marketing, 56(2), 57–71.

Brown, G. (1988). South Asia tourism development. Tourism Management, 9(3), 240–245.
Campo-Martínez, S., Garau-Vadell, J. B., & Martínez-Ruiz, M. P. (2010). Factors influencing repeat visits to

a destination: The influence of group composition. Tourism Management, 31(6), 862–870.
Çetinsöz, B. C., & Ege, Z. (2013). Impacts of perceived risks on tourists’ revisit intentions. Anatolia, 24(2),

173–187. https://doi.org/10.1080/13032917.2012.743921
Chew, E., & Jahari, S. (2014). Destination image as a mediator between perceived risks and

revisit intention: A case of post-disaster Japan. Tourism Management, 40, 382–393. https://doi.org/
10.1016/j.tourman.2013.07.008

Cole, S. T., & Chancellor, H. C. (2009). Examining the festival attributes that impact visitor experi-
ence, satisfaction and re-visit intention. Journal of Vacation Marketing, 15(4), 323–333. https://doi.org/
10.1177/1356766709335831

Cole, S. T., & Illum, S. F. (2006). Examining the mediating role of festival visitors’ satisfaction in the
relationship between service quality and behavioral intentions. Journal of Vacation Marketing, 12(2), 160–
173. https://doi.org/10.1177/1356766706062156

Crompton, J. L., & Love, L. L. (1995). The predictive validity of alternative approaches to evaluating quality
of a festival. Journal of Travel Research, 34(1), 11–24.

Cudny, W. (2016). Festivalisation of urban spaces: Factors, processes and effects. Springer.
Formica, S., & Uysal, M. (1998). Market segmentation of an international cultural-historical event in Italy.

Journal of Travel Research, 36(4), 16–24. https://doi.org/10.1177/004728759803600402
Getz, D. (2008). Event tourism: Definition, evolution, and research. Tourism Management, 29(3), 403–428.

https://doi.org/10.1016/j.tourman.2007.07.017
Gilboa, S., & Rafaeli, A. (2003). Store environment, emotions and approach behaviour: Applying environ-

mental aesthetics to retailing. International Review of Retail, Distribution and Consumer Research, 13(2),
195–211. https://doi.org/10.1080/0959396032000069568



Reference.tex April 20, 2021 9: 41 Page 101

Gyimóthy, S., & Mykletun, R. J. (2009). Scary food: Commodifying culinary heritage as meal adventures in
tourism. Journal of Vacation Marketing, 15(3), 259–273. https://doi.org/10.1177/1356766709104271

Hall, C. M., & Mitchell, R. (2000). Wine tourism in the Mediterranean: A tool for restructuring and
development. Thunderbird International Business Review, 42(4), 445–465. https://doi.org/10.1002/1520-
6874(200007/08)42:4<445::aid-tie6>3.0.co;2-h

Hall, C. M., Sharples, L., Mitchell, R., Macionis, N., & Cambourne, B. (2004). Food tourism around the
world. Routledge.

Hasan, M. K., Ismail, A. R., & Islam, M. F. (2017). Tourist risk perceptions and revisit inten-
tion: A critical review of literature. Cogent Business and Management, 4(1). https://doi.org/
10.1080/23311975.2017.1412874

Hjalager, A.-M., & Richards, G. (2002). 13 Still undigested: research issues in tourism and gastronomy.
Tourism and Gastronomy, 224–234.

Huang, S., & Hsu, C. H. C. (2009). Effects of travel motivation, past experience, perceived con-
straint, and attitude on revisit intention. Journal of Travel Research, 48(1), 29–44. https://doi.org/
10.1177/0047287508328793

Hussein, A. S. (2016). How Event Awareness, Event Quality and Event Image Creates Visitor Revisit
Intention: A Lesson from Car free Day Event. Procedia Economics and Finance, 35(April), 396–400.
https://doi.org/10.1016/s2212-5671(16)00049-6

Inoue, Y. (2016). Event-Related Attributes Affecting Donation Intention of Special Event Attendees: A Case
Study. Nonprofit Management and Leadership, 26(3), 349–366.

Jang, S. C., & Feng, R. (2007). Temporal destination revisit intention: The effects of novelty seeking and
satisfaction. Tourism Management, 28(2), 580–590. https://doi.org/10.1016/j.tourman.2006.04.024

Jung, T., Ineson, E. M., Kim, M., &Yap, M. H. T. (2015). Influence of festival attribute qualities on Slow Food
tourists’ experience, satisfaction level and revisit intention: The case of the Mold Food and Drink Festival.
Journal of Vacation Marketing, 21(3), 277–288. https://doi.org/10.1177/1356766715571389

Kerstetter, D., & Cho, M. H. (2004). Prior knowledge, credibility and information search. Annals of Tourism
Research, 31(4), 961–985. https://doi.org/10.1016/j.annals.2004.04.002
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